Creativity meets ALl

6 ways to use Artificial Intelligence in Marketing
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Artificial Intelligence
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Artificial intelligence (Al) refers to the simulation
of human intelligence in machines that are
programmed to think Ilke humans and mimic
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Can machines think?

Al in general is split in two main categories

Artificial General Intelligence (AGI) Narrow Al
Strong Al \WEEL @A

Using intelligence in creative and unrestricted Simulation of a human intelligence
ways in order to solve a problem. but operating in a strong set of rules
and limitations in order to solve a problem.



Strong Al

Using intelligence in creative and unrestricted ways in order to solve a problem.

A machine that has the
capacity to understand
or learn any intellectual
task that a human can
uhderstand.

The Turing Test

A machine and a huma
both having a
conversation side-by-
side without seeing each
other, with a second
human who must
evaluate which of the
two is the machine.
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Narrow Al

Simulation of a human intelligence but operating in a strong set of rules and limitations in order to solve a problem.

Al Technique

Machine Learning

Learn and improve from
experience without
being explicitly
programmed.

Machine learning technique

Deep Learning

Teaches computers to
do what comes naturally
to humans: learn by
example.

Deep learning systems
are made of layers of
virtual neurons called
heural hetworks.




Can machines really think?

Turing Test

If you can’t tell the i
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Chinese Room
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“1t's not enaugh to fool
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Machine Learning

Supervised Unsupervised Reinforced
Classify Sort
Anomalies

Associations



Hidden

Output
layer

Neural Network

noun,/nj  m)n Ut wpo EK

Software systems inspired
by the biological neural
hetworks that constitute
animal brains.




What
consumers
CEUVA 7]

about Al?

2%/ THE MODERN CONSUMER COMPANY |

- (£ )iSense Solutions




What we did

o012

Online Interviews

A Target: 18 - 50 y.o., internet
users

A Urban representative
A Data collection: March 2020




Adopting new technologies

96%

Use nhew
technologies

0 Expect to be used by others
49 /0 first, to make sure It works

Q1. Which of the following statements applies best to you? N=512



Artificial Intelligence in Romania

96%

40%

Have heard about Declared they have
artificial Interacted with
intelligence Al

Q2. How familiar are you with the following technologies? N=512
Q3. Have you ever interacted directly with one of the next technologies? N=512
Q4. Which of the next technologies you have used or noticed in the past year? N=512

But the
CEWAEL
that....

96%

Used Al based on
the devices/
services they said
they actually use




Technologies they use or encountered In
the last year

Facebook news/ feed recommendations 74%

Online shopping recommendations 73%

Smart personal assistant (eg Alexa) 59%

Email spam filters 53%

Predictive search terms 38%

Virtual Assistant (eg Siri) 34%

Online virtual assistant (chabots) 21%

None of the above . 4%

Significantly higher for those who
Q4. Which of the next technologies you have used or noticed in the past year? N=512 are familiar and can explain Al



Al definition (open answer)

Q5. What is the first thing that comes to mind when you think of the term artificial intelligence? N=512



What can Al do?

Solve problems

67%

Replace human jobs

66%

Ability to learn

5 % Can play games with Al

Interpret speech

56%

49%

48%

Can explain Al

Run surveillance on people

42%

Take over the world

12%

Control your mind

11%

Feel emotion

%

Q2. How familiar are you with the following technologies? N=512
Q6. Which of the following do you think describes what artificial intelligence can do? N=512



What scares people when it comes to Al?

#1 Concern: #2 Concern:

The rise of the robots and nit will not know me, or
enslavement of humani t y o preferences as a real person 0

25%

Q8. Which of the following scares you the most in using the artificial intelligence in your social environment? N=512



Al makes me feel...

24% not familiar with Al

43%
40%

16%
6%
Curious Optimistic Confident Concerned Fearful Indifferent

Q7. When you think about the impact that artificial intelligence can have on your personal life in the coming
years, how do you feel? N=512



Future looks bright

The present: Artificial intelligence can
provide the same or a better level of

customer service compared to
humans

The future: Artificial intelligence has

the potential to improve the level of
customer service

Q9. To what extent do you agree with the following statements? N=512 (T2B 6+




What Al can do for me?

| would be more open to use Al if it
would help in everyday life ( eg: saving
money, time etc.)

4%

| am confident that Al can make good
decisions in my place

4%

Q9. To what extent do you agree with the following statements? N=512 (T2B 6+7)




Demystifying Al and
NEL A GE]L

| feel comfortable for a company to
use artificial intelligence to
communicate with me

| trust that artificial intelligence
protects my personal data

Q9. To what extent do you agree with the following statements? N=512 (T3B 5+6+7)




Safe information to be sent

Email Address

60%

Name surname

S 7%

Phone number

3 O/ Number of people in household

Home address

94%

30%

24%

Household income

13%

ID data (CNP series etc)

12%

Are comfortable to send
personal information to a Personal income
robot

11%

Data bank account / debit card / credit

5%

J

Q13. Which of the following you would be comfortable to send to a robot, so that you can get quality service? N=512



Used channels for Customer Service

Online chat/ call
center preference

70% 11%

Q10. When you need assistance from a company, what channel do you usually use? N=512
Q11. When you use online chat (chatbots) or call the company for customer service, who do you prefer to talk to? N=363



How comfortable are with companies using Al?

= Retall 659%
<X Online shopping stores (receive product recommendations that you may want to buy)

((A)\) Telecommunications 59%

a telecom provider that can make a better offer using Al

Auto O
(7
=0 car advisor who can provide personalization advice on which car is the best to buy using Al 58 /0
Financial system 54%

a financial advisor who uses Al to help you make better investment choices

Banking 5 3%
a bank that uses Al to offer you the best products when you want to open an account

Healthcare 49%

a doctor who can use Al to help him make a better diagnosis and recommend effective treatment

lnsurance

an insurance company that uses Al to monitor and analyze your daily activities in exchange for a lower 47%
Insurance

Government 43%

who can use Al to receive better and personalized public services according to needs

QX.Onascaleoft7, where 1 = not at all comfortable, and 7 = very comfortabl e, how comfortable would yo
artificial intelligence in order to provide you better services for customers? N=512 (T3B: 5,6,7)



Al Skills

Understand
The real world

You
Get us

Generate
Fake worlds

ieq s
Like a human

Predictions

A grade
Student
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Helped by the sensors (Camera, microphone,
temperature etc.) machines can understand the world, by
recognizing objects, gestures, people and sounds.

Create experiences that can provide a real
time feedback on customer actions.



Understand
The real world

Generate
Fake worlds

A grade

Predictions Student

Generate
Fake worlds

Definition:

What brands should do:

You
Get us

Act
Like a
human



Take a deep look into the future

Based on past data machines can predict

future models
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A machine can learn to perform a task scary quick
Make use of your unique data.

from an enormous amount of data.
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biometrical data about us.

biometrical
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Create a unique loud brand voice.

Aside native thinking, a machine can be easily

Mmistaken for a real human.
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Qualitative survey results



) )iSense Solutions Dashboard
The Modern Consumers Community

Modern Consumers

Online community conducted on iISense Solutions proprietary
platform Sense Communities

AB0 participants
ADuration: 1 year

AWeekly questions, challenges and co-creative exercises

7, ’ - &
ATarget: 1A Y et

_ Modern Coﬁsﬁmer
AMix of women & men, 18-55 years old A
ANational spread

APsychographics: people opened to novelties, curious, creative,
soclalizing, looking for self-expression
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The relationship between humans and technology is defined as a relationship

based on dependence - without technology humans would feel a huge void In their
everyday lives.

Technology Is appreciated for improving people s life and lifestyle through its
devices and apps.

Considering the current context, the lack of using technology would make

people feel sad, lonely, bored, anxious, stressed or depressed , because they
would not be able to connect with the surrounding world.

Even though the technology Is appreciated for the countless advantages,
Romanians mentioned some negative effects regarding the health or their
social life (especially before Covid-19).



